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WHY DO WE NETWORK!?

N4 " Avenues for New Opportunities

/W /7" Exchange of Ideas

— s " Growth in Connections and Influence

7f| = Develop Relationships
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PRESENT YOURSELF PROFESSIONALLY

= Keep your audience in mind
= Challenge, Action,and Results (C.A.R)

= Straightforward and consistent

= Complete sections with accomplished statements
= Get the word out, be original and personal

= View profiles of industry leaders and various
companies
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HoOw TO UTILIZE YOUR PROFESSIONAL NETWORK

= Generate Employment Leads ® Join Groups of Interest

= Connect with Industry Professionals = Build Your Brand

® Research Companies = Tell your Story

= Connect with Students and Alumni = Receive Recommendations
= Public Profile = Global Fluency
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https://my.cgu.edu/career-development/wp-content/uploads/sites/8/2022/04/LinkedIn-Alumni-Tool.pdf
]

Linked in <
The LinkedIn Alumni Tool e
00sing a college or
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There's no better place to
launch your career STE PS -
.
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A Career Planning Resource for
Students Unlike Any Other

1) https://www.linkedin.com/alumni
2) Select for your university/college

3) Search companies and utilize the

“Where they work” section. -

4) Reach out to connect with fellow

Explore Any Way You Want

alumni Get exploring Linked in.

Get going at www.linkedin.com/alumni
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CREATING YOUR LINKEDIN “VANITY URL"

1

To create or edit your custom public profile URL:

Click the @Me icon at the top of your LinkedIn homepage.

Click View Profile.

Click Edit public profile & URL on the right side.
. You'll be redirected to the Public profile settings page.

Under Edit your custom URL on the right side, click the /Edit icon next to your public profile URL.

Type or edit the last part of your new custom public profile URL in the text box.

Click Save.
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o
) CHECKLIST

Linkedf] Job Search Checklist

Introduce yourself to your next employer on Linkedin.

In this checklist, we will walk you through how to attract employers, grow your professional
skills, and connect to new job opportunities through a great Linkedin profile.

Create a LinkedIn Account

Be great at what you do
Get started- it free

9outof Linkedin during
the hiring

Firstname

" Gotowww. and follow the instructions to

Lastname
Member account.

Email
Your Contact:

Seewho you already know on Linkedin by importing your

Password (5 or more charactes)

Receive up to 21x more views and 9x more connection
requests by adding a profile photo. If you don't have
profile-worthy ph eonto the ne
you are in the app, you can use your phone to
and edit a photc

te

ke, upload,

‘Add your mobile phone number and Linkedin will send you
alink to download and install the Linkedin Mobile App on
your phone through Google Play or the

tore

OME TO LINKEDIN!
You are now port of the world'slorgest professional
network with over 500 mil

embersin over 200
countries. Now let's complete your profile!
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Professional Branding
for Scholars of color




Barriers

P
@
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a

The Guardian reports that
felt they had to work harder to

succeed in the UK because of their ethnicity.
Meanwhile, 43% believed that they were denied
a promotion unfairly because of their e;hn'w
background”. Forbes.com :, o .,

g 0. 0.

o .‘..o.
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https://www.theguardian.com/uk-news/2018/dec/02/revealed-the-stark-evidence-of-everyday-racial-bias-in-britain

SOLUTIONS
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Embrace Your Identity




Build Online Community

Reach out to professional associations,
clubs, and organizations of interest, as well
as professionals and scholars of color.
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Question Answer Where?

CV (Curriculum Vitae) UK and EU countries
What do | call it?

US, Australia, Germany,
Asian countries

Resume

2 pages for most Most countries, including

p | h? professionals, A4 paper EU countries and the UK
age length?
2 pages for most

professionals, letter paper US, Canada

General location, mobile number,

email address, LinkedIn profile UK, US, Australia

Personal information?

Nationality, civil status,
birthdate, gender, maiden name, EU countries
marital status (often)

No UK, US, Africa, Israel,
Australia, Canada, Mexico
Photo?
Yas EU countries,'Latir! America,
Southeast Asia, Middle East
Personal statement? Yes Everywhere

. . . ills?
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Concise
Straight-forward
Explicit
Simple
Clear
Repetition

Cultural Contexts

us Netherlands Finland Spain Italy Singapore Iran  China Japan

Australia  Germany Denmark Poland Brazil Mexico France India Kenya Korea

Canada UK Argentina Peru Russio Saudi  Indonesia
Arabia

p L%
- L4

Low-Context High-Context

Low-Context Good communication is precise, simple, and clear. Messages are expressed and
understood at face value. Repetition is appreciated if it helps clarify the communication.

High-Context Good communication is sophisticated, nuanced, and layered. Messages are both spoken
and read between the lines. Messages are often implied but not plainly expressed.

From Erin Meyer's The Cultural Map
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Indirect

Implicit

Subtle
Layered
Nuanced




mprove Your Online Presence

Network, Network, Network!

Stay In The Loop

Personalize LinkedIn URL!

It’s not what you know -
- it’s who you know.

Shared hobbies, passions or interests,
Ask open-ended questions

Aim for a particular number of contacts within
a particular period of time.

Make joining different affinity groups an
objective.



" W profile Picture
\/ Put your best face forward...

photofeeler 50-60% you! photofeeler
Y BUSINESS ) BUSINESS
.&‘ Smile! 3 '
, Teeth > Closed mouth

Public Health Professional

Public Health Professional

Competent 3.2

Competent 6.7 Squinch :
CEEE—— P—

AVEEAGE BELOW AVERAGE
Likable 7.1 Likable 3.5

Dress Style

ABOVE AVERAGE BELOW AVERAGE
Influential 7.1 Influential 3.5
GG G

o Backdro P BELOW AVERAGE

ABOVE AVERAGE

Source: 2017 study by White et. al
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https://cognitiveresearchjournal.springeropen.com/articles/10.1186/s41235-017-0058-3

Clean Your Digital

Footprint

) ]
YES!
Search Check Use Update el W'”hbz
Yourself Privacy Strong Software 'esoerﬁirrfee

Online Settings  Passwords ¢

Indicates your “fit”
within the company

Think Maintain Build a -
Before You Your Positive
Post Mobile Reputation
Device

Source: 2014 study by Zide et.al
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https://www-emerald-com.ccl.idm.oclc.org/insight/content/doi/10.1108/ER-07-2013-0086/full/html

Remember...

The Future Workforce Looks Like You!



ARTICLES, RESOURCES, REFERENCES

e https://belatina.com/5-tips-latinas-professional-brand/
https://www.epi.org/publication/racial-representation-prof-occ/
https://www.forbes.com/sites/goldiechan/2020/08/12/personal-brand-benefits-minority-
leaders/?sh=2c5bab9b529d
https://www.shrm.org/hr-today/news/all-things-work/pages/racism-corporate-america.aspx
https://www.linkedin.com/pulse/cultural-nuances-personal-branding-joseph-liu-acc/
https://www.epi.org/publication/racial-representation-prof-occ/
Zide, Julie; Elman, Ben; Shahani-Denning, Comila (2014). LinkedIn and recruitment: how profiles
differ across occupations. Employee Relations, 36(5), 583-604. doi:10.1108/er-07-2013-0086
e White, D., Sutherland, C.A.M. & Burton, A.L. Choosing face: The curse of self in profile image
selection. Cogn. Research 2, 23 (2017). https://doi.org/10.1186/s41235-017-0058-3
® (99+) Teaching Students of Color How to Navigate the Workforce | LinkedIn
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https://belatina.com/5-tips-latinas-professional-brand/
https://www.epi.org/publication/racial-representation-prof-occ/
https://www.forbes.com/sites/goldiechan/2020/08/12/personal-brand-benefits-minority-leaders/?sh=2c5bab9b529d
https://www.shrm.org/hr-today/news/all-things-work/pages/racism-corporate-america.aspx
https://www.linkedin.com/pulse/cultural-nuances-personal-branding-joseph-liu-acc/
https://doi.org/10.1186/s41235-017-0058-3
https://www.linkedin.com/pulse/20140604181206-24255912-teaching-students-of-color-how-to-navigate-the-workforce/

UPCOMING AWESOME EVENTS!

Your Career Journey

Your Purpose
(Prospective Students)

CPT and OPT Workshop for
International Students

Invite a Friend!

Oct 13 (Thursday)
Noon to 1:00 PM (PT)

Oct 17 (Monday)
Noon — 1:00 PM (PT)

In Collaboration In Collaboration
Office of Admissions Student Life Diversity & Leadership

Interviewing | Strategies to
Articulate your
Accomplishments

Marketing Leadership

_ Conversations About
Experience

the Future

Nov 29 (Tuesday)
Noon — 1:00 PM (PT)

Nov 1 (Tuesday)

Nov 9 (Wednesday)
Noon — 1:00 PM (PT)

Noon — 1:00 PM (PT)

In Collaboration In Collaboration
Student Life, Diversity & Leadership Center for Writing & Rhetoric
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